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The American National Metric 
Council (ANMC) will hold its 4th 
annual conference in Atlanta, GA 
April 2-5, 1978. Topies will include: 
metrics and the consumer, metrics in 
the supermarket, kitchen metrics, 
and metrication of consumer prod- 
ucts. For registration and other in- 
formation write or call Dene Joyce, 
American National Metric Council, 
1625 Massachusetts Ave., NW, 
Washington, DC 20036; telephone 
202-232-4545. 


More on 
“Catch-Up Conference” 


It is not too late to register— 
free of charge—for Office of Con- 
sumer Affairs’ (OCA) Consumer 
Education Catch-Up Conference in 
Washington, DC on March 2 (9 a.m.) 
and 3 (8:30 a.m.). Meeting will be 
held in Health, Education and Wel- 
fare Dept.’s auditorium, 330 Inde- 
pendence Ave., SW. Send your 
name, along with the name and ad- 
dress of your organization, to Office 
of Consumer Affairs, 621 Reporters 
Bldg., Washington; DC 20201. For 
more information call Juanita Yates 
at 202-755-8892. 


Bike safety workshops 


National Highway Traffic 
Safety Administration (NHTSA) 
and Consumer Product Safety 
Commission (CPSC) are co- 
sponsoring a nationwide series of bi- 
cycle safety workshops. With almost 
100 million bicycles in use today and 
more people turning to bicycling as a 
regular form of commuting and rec- 
reation, there is a growing need to 
promote bicycle safety in the US. An 
estimated 460,000 injuries and al- 
most 1,000 deaths are associated 
with bicycles each year. Workshops 
will be held as follows: 

March 2-3 ~—— Denver, CO 

March 6-7 ~— San Mateo, 
CA 

March 9-10 Seattle, WA 

March 16-17 Chicago, IL 

March 20-21 Kansas City, 
MO 

March 23-24 Dallas, TX 

March 30-31 Boston, MA 

April 3-4 White Plains, 
NY 

April 6-7 Baltimore, MD 


For more information on the 
meetings and bicycle safety in gen- 
eral, write or call Consumer Product 
Safety Commission, Washington, DC 
20207; telephone (toll-free) 800-638- 
2666 (Maryland residents only, call 
800-492-2937). 
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Consumer office voted down 


The Administration’s proposal to establish a compromise version of 
the consumer “protection” bill—an Office of Consumer Representation 
(OCR)—was defeated in the House of Representatives by 227 to 189. 
Neither opponents of the bill nor advocates of the bill expect it to be 
reintroduced in this session of Congress. However, Esther Peterson, 
Special Assistant to the President for Consumer Affairs, declared, 
“This is not the end of the issue. The consumer voice must be heard 
because the need for an effective program for consumers in Govern- 
ment is still there.” 

On the other hand, Richard Lesher, President of the Chamber of 
Commerce of the USA, said, “The House majority clearly heard the 
voices of the American people, who are weary of too much Government 
in their lives... .” 


In response to Mr. Lesher’s remarks, Mrs. Peterson told 
CONSUMER NEWS that “if the American people have been saying that 
they do not favor OCR because they are ‘ weary of too much Govern- 
ment,’ then they have heard only distortions of OCR promoted by its 
opponents.” Mrs. Peterson said that “in fact, OCR would reduce 
bureaucracy and make Government more efficient. Certain powerful 
business interests have defeated an agency that would have fought vig- 
orously against Government regulation and intervention that would not 
produce benefits to consumers, either by holding the line on prices or 
through improved product safety and quality. 


“The defeat of the bill won’t stop the struggle of consumers to be 
heard,” she added. “The President told me after the vote, ‘don’t be dis- 
couraged. We are going to find ways to assure that consumers’ voices 
are heeded, and we must work to get the other bills in our consumer 
program passed.’ ” 


Guide to low cost prescription drugs 


Health, Education and Welfare Dept.’s (Hi;W) Health Care Finane- 
ing Administration (HCFA) administers the maximum allowable cost (MAC) 
program under which prescription drug prices are set for Federally sub- 
sidized health programs such as Medicare and Medicaid. 


HCFA plans to produce a Guide to Prescription Drug Prices to provide 
prescribing doctors and druggists with comparative data on proprietary 
(trade name) vs. generic drug costs. HCFA thinks this publication could pro- 
vide consumers with information to influence their doctors to prescribe less 
costly, equally effective drugs. HCFA wants to get some idea of consumer 
demand for the publication and suggests that interested persons write or call 
Tom Fulda, Office of Pharmaceutical Reimbursement, HCFA, Health, Edu- 
cation and Welfare Dept., Room 3076 Switzer Bldg., Washington, DC 20201; 
telephone 202-472-3822. 





Science for 


citizens funding 


National Science Foundation’s 
Office of Science and Society (OSS) 
was established to improve com- 
munication and understanding be- 
tween the scientific and technological 
communities and the larger socety, 
and to help solve ethical and social 
problems arising from science and 
technology. The basic issues OSS 
deals with are important to consumer 
advocacy, protection and education. 
These issues include clarifying the 
work—and its implications and 
consequences—of scientists and en- 
giaeers and finding ways non- 
scientist citizens can participate in 
public policy decisions concerned 
with science and technology. These 
issues are often central to solving 
such consumer problems as food ad- 
ditives, dangerous drugs, ineffective 
or costly health care, unsafe prod- 
ucts, and environmental pollution. 


OSS recently announced 3 new 
efforts under its Science for Citi- 
zens (SFC) program. First, SFC will 
fund forums, conferences and work- 
shops in which citizens and scientists 
come together to educate each other 
about science-related policy issues. 
The deadline for preliminary propos- 
als for these grants is March 1, and 
the deadline for formal proposals is 
May 1. For more information, and a 
copy of Science for Citizens Forums, 
Conferences and Workshops: Guide 
for the Preparation of Proposals and 
Operation of Projects, write or call: 
Program Manager, Science for Citi- 
zens, National Science Foundation, 
Washington, DC 20550; telephone 
202-282-7770. 


Second, SFC will award 15 to 25 
Public Service Science Residencies 
and 15 to 25 Public Service Science 
Internships in 1978. This experimen- 
tal program is intended to increase 
scientist and citizen participation in 
resolving major technological issues 
of public policy. The closing date for 
applications is March 15. For applica- 
tions and more information, write or 
call address or telephone number 
listed above. 


Third, SFC is planning to de- 
velop public service science centers 
and institutes to provide ongoing 
support for citizens and scientists to 
work together in achieving SFC’s 
goals. Additional information avail- 
able from address and telephone 
number listed above. 


Car trouble? 


To report vehicle safety defects 
or for recall information write the 
National Highway Safety Adminis- 
tration (NHTSA), Washington, DC 
20590, or eall toll-free 800-424-9393. 
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Coffee 


Better information on the health consequences of caffeine was called 
for in a speech before the annual meeting of the National Coffee Association 
by Lee Richardson, Acting Director of the Office of Consumer Affairs 
(OCA). He said that caffeine is known to be a potent central nervous system 
stimulant, and at least one survey’s results indicate a correlation between 
heavy caffeine consumption by pregnant women and spontaneous abortion, 
stillbirth and premature birth. Dr. Richardson said that consumers get caf- 
feine from other sources as well as coffee, i.e., tea, colas, some headache 
remedies and cold preparations, and over-the-counter stimulants. While 
studies of caffeine to date are not conclusive, considering its potency and the 
fact that many Americans consume sugar and saccharin with caffeine drinks, 
Dr. Richardson said that these substances deserve more attention from the 
Government, not only in “research and, if necessary, regulatory action, but 
also product labeling and advertising, school and other health education, and 
consumer information and education.” 


About coffee prices Dr. Richardson said that despite concern about caf- 
feine’s health effects, Americans will continue to drink coffee and they 
“shouldn’t be gouged for it.”” He added that the US should combat attempts 
to maintain coffee prices at artificially high levels and should not be a party 
to an international agreement that keeps coffee prices above economically 
logical levels. 


Dr. Richardson added that consumer representation is essential in the 
negotiation of international trade matters and emphasized consumer repre- 
sentatives’ need for sufficient preparation time and resources for effective 
participation. 


In connection with this last point, OCA has announced that Dr. James 
Zellner, OCA Senior Staff Economist, will be the consumer advisor to the US 
delegation to the Working Group of the International Coffee Organization 
meeting in London Feb. 21-24. The meeting is the first in a series to review 
the trigger point, or reference price, for green coffee. By international 
agreement, when the price per pound of green coffee falls to or below the 
trigger point, currently 63-77¢ per pound, export quotas automatically are 
triggered, thus reducing the supply of coffee in the marketplace and support- 
ing coffee prices. 


The current International Coffee Agreement calls for review of the trig- 
ger points by Sept. 30, 1978. The lower the trigger point, the lower green 
coffee prices can drop in a good harvest year before quotas are triggered, 
and the lower retail coffee prices could drop if the savings are passed on to 
the consumer. 


Agriculture increases research in nutrition 


Agriculture Dept. plans additional funding for research in human nutri- 
tion, energy conservation and small farm production. In fiseal year (FY) 1979 
(beginning Oct. 1) the Administration’s proposed budget would increase 
funding for human nutrition research by $7.9 million over FY 1978. Research 
in methods to conserve energy and water in crop production would receive a 
budget increase of $3.9 million, while $3.5 million will be added to funding for 
research in increasing production on small-scale (including family) farms. 

Agriculture noted that these increases would be offset by reductions in 
construction of research facilities and research on tobacco production and 
farm marketing. More of Agriculture’s research will be done by outside sci- 
entists under the Administration’s plan, with an increase over FY 1978 of 
$14 million in research funds going to scientists in colleges, universities, land 
grant institutions and private industry. 
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Tax deductions to which you may be entitled 

The Senate Special Committee on Aging has published a checklist of itemized deductions for use in prepar- 
ing 1977 tax returns. The checklist is useful for taxpayers of all ages, but older taxpayers may find it especially 
helpful. It is a useful guide to the deductions, credits and exemptions to which you may be legitimately entitled, 
and for determining whether it is more advantageous to itemize or claim the standard deduction. 

To assist the Committee on Aging with the dissemination of this information, CONSUMER NEWS is reprint- 
ing the checklist in its entirety-with several minor editorial changes. 

Taxpayers who have already filed their returns may also benefit from the checklist by catching deductions 
overlooked in this or previous years and filing an amended return (Form 1040X) for the year in question. 
Amended returns must be filed within 3 years after the original return was due or filed, or within 2 years from 
the time the tax was paid, whichever is later. 


CONSUMER NEWS is reprinting the Committee on Aging’s checklist in a series of 2 articles. This issue covers 


itemized deductions and the March 1 issue will cover other tax information. 


Here is the checklist of itemized deductions to which you 
may be entitled. 


0 MEDICAL AND DENTAL EXPENSES 

Medical and dental expenses (unreimbursed by insurance or 
otherwise) are deductible to the extent that they exceed 3% of a 
taxpayer’s adjusted gross income (line 31, Form 1040). 


One-half of medical, hospital or health insurance premiums 
are deductible (up to $150) without regard to the 3% limitation 
for other medical expenses. The remainder of-these premiums 
can be deducted, but is subject to the 3% rule. 


Drugs and medicines are included in medical expenses (sub- 
ject to the 3% rule) but only to extent exceeding one percent of 
adjusted gross income (line 31, Form 1040). 


Capital expenditures for medical purposes (e.g., elevator for 
persons with a heart ailment) are deductible to the extent that 
the cost of the capital expenditure exceeds the increase in value 
to your home because of the capital expenditure. Taxpayer 
should have an independent appraisal made to reflect clearly the 


Splints 

Supplementary medical insur- 
ance (Part B) under Medi- 
care 

Surgeon 

Telephone/teletype special 
communications equipment 
for the deaf 

Transportation expenses for 
medical purposes (7¢ per 
mile plus parking and tolls or 

O TAXES 

Real estate 


State and local gasoline 
General sales 


actual fares for taxi, buses, 
etc.) 

Vaccines 

Vitamins prescribed by a doe- 
tor (but not taken as a food 
supplement or to preserve 
general health) 

Wheelchairs 

Whirlpool baths for medical 
purposes 

X-rays 


State and local income 
Personal property 


If sales tax tables are used in arriving at your deduction, you 


increase in value. 


Other allowable medical and dental expenses (subject to 3% 


limitation): 


Abdominal supports (pre- 
scribed by a doctor) 

Acupuncture services 

Ambulance hire 

Anesthetist 

Arch supports (prescribed by a 
doctor) 

Artificial limbs and teeth 

Back supports (prescribed by a 
doctor) 

Braces 

Cardiographs 

Chiropodist 

Chiropractor 

Christian Science practitioner, 
authorized 

Convalescent home (for medi- 
cal treatment only) 

Crutches 

Dental services (e.g., clean- 
ing, X-ray, filling teeth) 

Dentures 

Dermatologist 

Eyeglasses 

Food or beverages specially 
prescribed by a physician 
(for treatment of illness, and 
in addition to, not as substi- 
tute for, regular diet; physi- 
cian’s statement needed) 

Gynecologist 

Hearing aids and batteries 


Home health services 

Hospital expenses 

Insulin treatment 

Invalid chair 

Lab tests 

Lipreading lessons (designed 
to overcome a handicap) 

Neurologist 

Nursing services (for medical 
care, including nurse’s board 
paid by you) 

Occupational therapist 

Ophthalmologist 

Optician 

Optometrist 

Oral surgery 

Osteopath, licensed 

Pediatrician 

Physical examinations 

Physical therapist 

Physician 

Podiatrist 

Psychiatrist 

Psychoanalyst 

Psychologist 

Psychotherapy 

Radium therapy 

Sacroiliac belt (prescribed by a 
doctor) 

Seeing-eye dog and mainte- 
nance 

Speech therapist 


may add to the amount shown in the tax tables only the sales tax 
paid on the purchase of 5 classes of items: automobiles, airplanes, 
boats, mobile homes, and materials used to build a new home 
when you are your own contractor. 


When using the sales tax tables, add to your adjusted gross 
income any nontaxable income (e.g., Social Security, veterans’ 
pensions or compensation payments, Railroad Retirement an- 
nuities, workmen’s compensation, untaxed portion of long-term 
capital gains, recovery of pension costs, dividends untaxed under 
the dividend exclusion, interest on municipal bonds, unemploy- 
ment compensation and public assistance payments). 


O CONTRIBUTIONS 


In general, contributions may be deducted up to 50% of your 
adjusted gross income (line 31, Form 1040). However, contribu- 
tions to certain private nonprofit foundations, veterans organiza- 
tions, or fraternal societies are limited to 20% of adjusted gross 
income. 


Cash contributions to qualified organizations for (1) reli- 
gious, charitable, scientific, literary or educational purposes, (2) 
prevention of cruelty to children or animals, or (3) Federal, state 
or local governmental units (tuition for children attending paro- 
chial schools is not deductible). Fair market value of property 
(e.g., clothing, books, equipment, furniture) for charitable pur- 
poses. For gifts of appreciated property, special rules apply. 
Contact local Internal Revenue Service (IRS) office. 


Travel expenses (actual or 7¢ per mile plus parking and tolls) 
for charitable purposes. You may not deduct insurance or 
depreciation. 


Cost and upkeep of uniforms used in charitable activities 
(e.g., scoutmaster). 


Purchase of goods or tickets from charitable organizations 
(excess of amount paid over the fair market value of the goods or 
services). 

Out-of-pocket expenses (e.g., postage, stationery, phone 
calls) while rendering services for charitable organizations. 


(Continued on page 4) 
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Taxes (Continued from page 3) 


Care of unrelated student in taxpayer’s home under a writ- 
ten agreement with a qualifying organization (deduction is lim- 
ited to $50 per month). 


INTEREST 
Home mortgage, auto loans and installment purchases 
(television, washer, dryer, etc.). Bank credit cards. Deduct the 
finance charge as interest if no part is for service charges, loan 
fees, credit investigation fees, or similar charges. 


Points are deductible as interest by buyer where financing 
agreement provides that they are to be paid for use of lender’s 
money. Not deductible if points represent charges for services 
rendered by the lending institution (e.g., Veterans Administra- 
tion loan points are service charges and are not deductible as 
interest). Not deductible if paid by seller (are treated as selling 
expenses and represent a reduction of amount realized). 


Penalty for prepayment of a mortgage is deductible as inter- 
est. 


For revolving charge accounts deduct the “finance charge” if 
the charges are based on your unpaid balance and computed 
monthly. 


On other charge accounts for installment purchases deduct 
the lesser of (1) 6% of the average monthly balance (average 
monthly balance equals the total of the unpaid balances for all 12 
months, divided by 12), or (2) the portion of the total fee or serv- 
ice charge allocable to the year. 


0} CASUALTY OR THEFT LOSSES 


Casualty (e.g., tornado, flood, storm, fire or auto accident 
provided not caused by a willful act or willful negligence) or theft 
losses to nonbusiness property—the amount of your casualty loss 
deduction is generally the lesser of (1) the decrease in fair mar- 
ket value of the property as a result of the casualty, or (2) your 
adjusted basis in the property. This amount must be further re- 
duced by any insurance or other recovery, and, in the case of 
property held for personal use, by the $100 limitation. Use Form 
4684 for computing your personal casualty loss. 


O MISCELLANEOUS 


Appraisal fees for casualty loss or to determine the fairmar- 
ket value of charitable contributions. 


Union dues. 
Cost of preparation of income tax return. 


Cost of tools for employee (depreciated over the useful life of 
the tools). 


Dues for Chamber of Commerce (if as a business expense). 


Rental cost of a safe-deposit box for income-producing prop- 
erty. 


Fees paid to investment counselors. 

Subscriptions to business publications. 

Telephone and postage in connection with investments. 

Uniforms required for employment and not generally weara- 
ble off the job. 

Maintenance of uniforms required for employment. 

Special safety apparel (e.g., steel toe safety shoes or helmets 
worn by construction workers; special masks worn by welders). 

3usiness entertainment expenses. 

Business gift expenses not exceeding $25 per recipient. 

Employment agency fees under certain circumstances. 

Cost of a periodic physical examination if required by 
employer. 

Cost of installation and maintenance of a telephone required 
by the taxpayer’s employment (deduction based on business use). 

Cost of bond if required for employment. 

Expenses of an office in your home if employment requires 
at. 

Payments made by a teacher to substitute. 

Educational expenses required by your employer to maintain 
your position or for maintaining or sharpening employment 
skills. 


0 POLITICAL CAMPAIGN CONTRIBUTIONS 


Taxpayers may now claim either a deduction (line 31, Sched- 
ule A, Form 1040) or a credit (line 38, Form 1040), for campaign 
contributions to an individual who is a candidate for nomination 
or election to any Federal, state, or local office in any primary, 
general or special election. The deduction or’credit is also appli- 
cable for any (1) committee supporting a candidate for Federal, 
state, or local elective public office, (2) national committee of a 
national political party, (3) state committee of a national political 
party, or (4) local committee of a national political party. The 
maximum deduction is $100 ($200 for couples filing jointly). The 
amount of the tax credit is one-half of the political contribution, 
with a $25 ceiling ($50 for couples filing jointly). 


ADDITIONAL INFORMATION 


If you have questions concerning any of these items, contact 
your local IRS office. Tax publications and forms are also avail- 
able from your local IRS office. For a free copy of the Index of 
Federal Tax Publications [See CONSUMER NEWS Feb. 1], write 
the Consumer Information Center, Dept. 679F, Pueblo, CO 
81009. 


Next issue: information on tax exemptions, “zero bracket 
amount,” new tax tables and tax credits. 


CONSUMER NEWS is published the 1st and 15th of each month by the Office of Consumer Affairs, Health, Education and Welfare 
Dept., to report Federal Government programs for consumers. Use of funds for printing this publication through Sept. 30, 1979, 
approved by Office of Management and Budget. Authorization to reproduce any or all items is granted. Editorial address is 
CONSUMER NEws, Office of Consumer Affairs, Health, Education and Welfare Dept., 621 Reporters Bldg., Washington, DC 20201; 
Marion Q. Ciaccio, Managing Editor (202 755-8830). Sold by consumer Information Center, Pueblo, CO 81009; subscription $6 a year, 
payable to “Supt. of Documents.” Send address change to Supt. of Documents, Government Printing Office, Washington, DC 20402. 
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